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Improvements

-New Streams
-Specific learning by job role
-Ample networking opportunity

New location & new
opportunities

Top 350 Fortune 500 have
company HQ in Delhi

1.5 x times more
15 x Increase

4x Increase in industry
involvement

3 x Increase
3 x Increase
8 x Increase
5 x Increase

2 x Increase
Live Certification added

Specifically curated
Senior level Cx0’s

Board Room issues to be
discussed

New Awards Program added

Personalized schedule builder
Social integration & Networking

Entry Open to all -
Pre Registered are FREE
from select companies

2 x Increase

2 x Increase

15% improvement
Less Competition

More customers you want
to reach in a most
economical way

For more information on sponsorship opportunities, contact Shelly Singh,
Director & COO, DMAI at +91 9987701357 or write to shelly@DMA.i.co



